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WE ARE

THE MARKET LEADER PART OF TELIA .
IN TELECOMMUNICATIONS IN COMPANY GROUP
LITHUANIA

TELIA LIETUVA

BITz

Source: Report of the Communications Regulatory Authority,
market revenue breakdown by operators for Q4 2020




COVID-19 IMPACT ON OUR ACTIVITIES

#1

MAJORITY OF
EMPLOYEES
WORK FROM
HOME

#5

HIGH DEMAND
FOR REMOTE
WORK SOLUTIONS
& M-SIGNATURE

#2

RETAIL OUTLETS
WERE CLOSED OR
PARTIALY CLOSED

#6

INCREASED
EQUIPMENT
SALES (PC & TV
SETS)

#3

SURGED DEMAND
FOR FAS &
RELIABLE
CONNECTIVITY

#7

DECLINED SALES
OF MOBILE
DEVICES

#4

INCREASED
VOLUMES OF
MOBILE DATA &
INTERNATIONAL
INTERNET

#3

NEGATIVE IMPACT
ON REVENUE
FROM ROAMING
SERVICB




NUMBER OF CUSTOMERS

+2.8%

1,385 418 253 253
THOUSAND OF THOUSAND OF THOUSANDOF THOUSAND OF
MOBILESERVICE USERS BROADBAND INTERNET IPTV SERVICHSERS FIXED TELEPHONEINES

CONNECTIONS IN SERVICE

Data as of 31-03-2021 & change (y-0-y) '/
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NUMBER OF GROUP EMPLOYEES
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m TELIA CUSTOMER SERVICE LT

3,146 m OMNITEL
3'027 m TEO
2,733 m TELIA LIETUVA
2,336
2,161
2016 2017 2018 2019 2020

A 1 FEBRUARY 2017 - OMNITEL (MOBILITY) WAS MERGED INTO TEO (BROADBAND) TO BECAME TELIA LIETUVA
A 1 JULY 2020 - TELIA CUSTOMER SERVICE LT (CONTACT CENTER) WAS MERGED INTO TELIA LIETUVA
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BRAND POSITION IN THE MARKET

#71 BROADBAND & TV
#3 MOBILE VOICE & DATA

MARKET SHARE, #

BRANDS &, M >
< Telia ezys

TELIA BRAND

CONSIDERATION, 69%

Q12021

80
9 70

CUSTOMERS APPRECIATE ™——_ _——%7 ©°~

OUR SERVICE 7372 70 71 72
NPS TREND, B2C 60
Q Q Q Q Q N N N N
o @

SERVICE SUPERIORITY IS THE KEY FOR OUR BRAND

——TELIA ———TELE2 ——BITE CGATES
QUALITY
HAVING A POSITIVE 60%

TOTAL SOLUTION

IMPACT ON SOCIETY

VALUE FOR MONEY EASY TO USE

CHALLENGING CARING

GIVING YOU THE BEST

NEW THINKING NETWORK EXPERIENCES

ADVANCED CREATIVE
PERSONAL SERVICE

Source: Brand scorecard/BSC internal survey (main brand Telia), Q1 2021
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FINANCIAL
RESULTS




REVENUE, EBITDA & NET PROFIT

(EUR MILLION)
450 398.1
200 368.6 376.5 388.3
3_
350
300
250
200
136.2
150 117.0 123.2 128.7 131.0
100
54.7 55.9
41.5 50.1 54.7
S0 D
0

2016 2017* 2018 2019 2020
e REVENUE  «=mm EBITDA (EXCL. NON-RECURRING ITEMS)  «=mm NET PROFIT

NOTE: * Recalculated due to introduction of IFRS 15 from 1 January 2018
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DYNAMICS OF MAIN FINANCIAL INDICATORS

(EUR MILLION)

+8.2%

EBITDA MARGIN:
34.1% (2021)

35.8% (2020)
12.2% (2021)

11.2% (2020)

REVENUE

CAPEX TO SALES:

m Q1 2020 m Q1 2021

-3.8%

HE

+2.9%
12.5 13.1 10.3 12.1
EBITDA, EXCL. NON NET PROFIT CAPEX

RECURRING ITEMS

NOTE. Non-recurring redundancy expenses in Q1 2020: EUR 234 thousand;
in Q1 2021: EUR 347 thousand plus non-recurring gain on property sale of EUR 1.2 million

FREE CASH FLOW
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REVENUE BREAKDOWN IN Q1 2021

ENTERPRISE CONSUMER

BROADBAND

EQUIPMENT SALES SERVICES

MOBILE SERVICES 32.3%




REVENUE BY SERVICES
(EUR MILLION)

+3.2%

= Q12020 mQ1 2021

MOBILE SERVICES EQUIPMENT SALES INTERNET SERVICESVOICE TELEPHONY TV SERVICES DATACOM AND IT SERVICES OTHER SERVICES
(INCL. VOICE NETWORK SERVICES
TRANSIT) SERVICES
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CAPEX & CAPEX BREAKDOWN FOR Q1 2021

(EUR MILLION)
OTHER
IT INFRASTRUCTURE
57.7
IT SYSTEMS
MOBILE NETWORK
2016 2017 2018 2019 2020
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