
Knowit wins framework agreement for
the Swedish Armed Forces' Digital
Platforms
Knowit Experience, the largest digital agency in the Nordics, has been appointed as the
exclusive partner to provide the Swedish Armed Forces with a comprehensive solution for the
management and technical development of its websites, applications, and other digital media.

The Swedish Armed Forces aim to ensure that the content on their websites is accessible and useful to
as many people as possible. Therefore, the websites are designed to varying degrees to comply with
international standards and the guidelines set by the Agency for Digital Government. In addition, there
are high demands on security and the flawless operation of applications in the event of a crisis.

"Our ambition is to be a long-term partner that brings both expertise and experience to help the Swedish
Armed Forces achieve their high ambitions with a strong focus on accessibility and security. We are very
pleased to have earned the trust to be a key part of the continued digitalization journey of the defense
sector," says Pernilla Vinneby, CEO of Knowit Experience in Sweden.

The primary mission of the Swedish Armed Forces is to protect Sweden and defend the country's
freedom, but they also contribute to creating peace and security in other parts of the world. This places
high demands on digital systems, services, and applications to always function seamlessly.

"Knowit has already been a central player for both military and civil defense, working closely with the
Swedish Armed Forces, the Swedish Defense Materiel Administration, and the defense industry. We are
proud to gain trust in yet another area, which we see as a testament to our credibility and ability to
deliver technologically advanced solutions of high quality," says Per Wallentin, Group CEO of Knowit.

The new framework agreement represents a renewed and deepened relationship with the Swedish
Armed Forces, involving technical development and management of external digital channels as well as
implementation and maintenance of digital media. The contract spans two years, with the possibility of
extension for an additional two years and has a maximum value of SEK 50 million.

For more information, contact

Pernilla Vinneby, CEO Knowit Experience, Sweden, +46 70 379 04176 eller pernilla.vinneby@knowit.se

Christina Johansson, Kommunikationschef Knowit AB, +46 70 542 1734 eller christina.johansson@knowit.se

About Knowit

Knowit are digitalization consultants with a vision to create a sustainable and humane society through digitalization and innovation.
Knowit supports its clients in the digital transformation and stands out among other consultancy firms through its decentralized
organization and agile work methods in client assignments. The operations are divided into four business areas – Solutions,
Experience, Connectivity, and Insight – which offer services in bespoke system development, digital customer experiences, the
internet of things, cloud, cybersecurity, and management consultancy. Competences from several business areas are often
combined in client projects. Knowit was founded in 1990 and now has around 3,900 employees, mainly in the Nordic countries, but
also in operations in Germany and Poland.

Knowit AB (publ) has been listed on the stock market since 1997 and is currently listed on Nasdaq OMX Stockholm Mid Cap. For
more information about Knowit, please visit knowit.eu.

Knowit Experience is a business area within Knowit, consisting of around 900 specialists in technology, design, and
communication, offering a comprehensive approach to the digital customer experience. With expertise in web, e-commerce,
analytics, marketing, design, and big data, Knowit Experience helps companies and organizations in digital transformation. Its
clients are from various industries, including the public sector, telecom, retail, and healthcare.
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